
Q1 2021 REVIEW

HAS THE LAST YEAR HAD AN IMPACT ON YOUR 
PLANS TO BUY A PROPERTY OVERSEAS?
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Source: A Place in the Sun Q1 2021 online survey
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WHAT ARE PEOPLE LOOKING FOR?
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Source: A Place in the Sun Q1 2021 online survey
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WHAT IMPACT HAS BREXIT HAD ON YOUR  
PROPOSED PROPERTY PURCHASE?
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